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Foreword

CMC Magazine’s second issue of 2018 gathers a set of studies that re-
flects about the dimension of politics in communication studies from 
macro and micro perspectives. The first set of texts focus on politics 
through a research that approaches participation and engagement in 
political campaigns through the relationship between online and offli-
ne behavior in the context of general elections in the United Kingdom 
and a study that raises questions about political autonomy and resistan-
ce practices in sociocultural processes in bricolage in different national 
contexts. The other two texts of this set deal with the trajectory of po-
litization of representation of favelas in Rio in the cinematic genre of 
Brazilian musical comedies - the so-called chanchadas - and the confi-
gurations of urban violence experiences in Brazilian journalism through 
the analysis of character construction of victim and attacker in the jour-
nalistic narrative of both medias of Infoglobo (O Globo and Extra).

Politics crosses, still, the reflections proposed by authors in a second 
set of studies published in this issue. Through different theoretical-me-
thodological emphases, these texts talk about the singularities which, 
managed in the crossings between perspectives of contemporary subjec-
tivity and the field of discursive and narrative constitution, configurate 
the mediatic-communicational field. The issue of authority in advertise-
ment and the strategies of mediatic visibility anchored in the so-called 
“controversial values” is the theme of the first study. The second text is 
dedicated to an analysis of the exaltation of entrepreneurial subjectivity 
between the neo-Pentecostal audience, having as empirical reference 
the interpretation of biblical stories made by the Universal Church of 



the Kingdom of God. In the third study of this set, the focus is on the 
strategies of persuasion of celebrities in spaces of social media - through 
modes of negotiation of intimacy and affection between idols and admi-
rers.  Finally, the last text proposes reflections about meanings in dispute 
in digital networks around Disney productions that, in the Twitter con-
text, point towards tensions around the link between pop culture, cyber 
events and issues on gender and sexuality.

We wish you all a great reading.

Denise Cogo 
https://orcid.org/0000-0003-4544-7335

Vander Casaqui
https://orcid.org/0000-0001-7823-9861

Editors of CMC Magazine
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