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FOREWORD

In a classic text published in 1945, Emilio Willems1 affirmed that, al-
though “at first sight, consumption may seem an exclusively economical 
phenomenon, related to the satisfaction of needs”, a more observant ex-
amination “reveals the cultural condition of consumption: the quantity 
and quality of consumed goods, the way of consuming them, but, over-
all, the association linked to determined forms of consumption point 
towards cultural dependences” and, especially, symbolical correlations. 
Communication, in its most diverse media fields, is, thus, an import-
ant actant in the mediation and the establishment of these symbolical 
networks that frame consumption practices. The nine articles that com-
pose the edition of May-August 2019 of the magazine Communication, 
Media and Consumption discuss this theme around the notions of how  
language, discourse and cultural practices associated to communication 
tension the forms and ways of consuming.

We open the edition with the article “the non-materialization of 
branding: from merchandise economy to transformation economy”, by 
Carla Suzana Dias and Ana Baptista, which discuss the historic process-
es of non-materialization of branding since their recognition of what 
design and object production represent only a part of the process of pro-
duction of merchandise until the creation of marketing strategies geared 

1 WILLEMS, Emilio. Consumo simbólico. Revista de Filosofia, Ciências e Letras, n. 9, p. 
67-70, set. 1945.



towards experience, memory and economy of transformation. After that, 
Karina Abdala and Fernando Andacht, in “Cultural representations in 
a gastronomic reality show”, study the process of audience in culinary 
competitions through its characteristics of gender and discuss the as-
pects of social imagery that structure the narratives of these productions, 
as well as their forms of consumption. In turn, Lorreine Beatrice Pet-
ters, in “Chatbots in sensitization campaigns: conversational narrative 
and interactive possibilities - the case of the bot Fabi to Unicef Bra-
sil and Facebook”, shows how these process of human interaction are 
mediated by machines. The article approaches the characteristics of a 
narrative supposedly based on personal experiences told by a bot and its 
interactive aspects, taking into account the principles of circularity and 
equifinality.

The discursive ground that structures the practices of communica-
tion and consumption under a theoretical point of view is presented by 
Mayra Rodrigues Gomes in “Materialities and their discourses”. In this 
article, the author makes an exercise about the conception of discourses 
that are revealed in its effects, in other words, the materialities they pro-
duce, through an analysis of the advertisement of Danoninho. It’s about 
a theme that is in dialogue with the article of Daniela Zeni Dreher, 
Cassia Engres Mocelin and Maria Simone Vione Schwengber, “Uri-
nary incontinence in advertisement”, which discusses how incontinent 
women are positioned in advertisement pieces in a reductionist way, 
reaffirming gender stereotypes. To the authors, such campaigns educate 
for the consumption limiting the different perspectives of treatment and 
suggesting the use of products as the solution of the problem. Still about 
the issue of discourses, Adilson Odair Citelli, in “Communication and 
education, the bridges of language”, elaborates a reflection around some 
discursive procedures around school, having in sight the possible exer-
cise (or denial) of dialogic procedures through the input of technologic 
apparatus with didactic-pedagogical ends.

The symbolical consumption of audiovisual practices is present in 
the discussions of three articles that wrap up this issue. In “Brazilian 



telenovelas, women from the dominant class and the modern tradition 
of gender”, Veneza Mayora Ronsini, Hellen Panitz Barbiero, Otávio 
Chagas Rosa and Marina Machiavelli analyze the incorporation of 
telenovela narratives in the formation of a media cultural capital that 
endorse the lifestyle of heterosexual women from the elite.  In turn, 
in “University television, visibility and consumption: the role of social 
media in the promotion of contents”, Ana Silvia Lopes Davi Médola e 
Mariane Frascareli Lelis study, under the semiotic view of regimens of 
social interaction and visibility, the strategies adopted by Unesp TV on 
social media and identifies a logic of dissemination of contents subor-
dinated to the commercial propositions of these platforms.  Finally, on 
“Strike a pose! The mediation of the videoclip ‘Vogue’ in performances 
of Rio’s carnaval”, Simone Pereira de Sá e Rodolfo Viana de Paulo ap-
proach the mediations of the videoclip of ‘Vogue’ by Madonna, seeking 
to discuss the agencing of peripheral bodies in two moments: first in the 
80’s, when the video was released, and second, two decades later, when 
it became a reference to young gay dancers in Carnaval samba groups 
in Rio.

We wish you all a delightful reading.

Mônica Rebecca Ferrari Nunes 
Eliza Bachega Casadei 

Editoras da revista CMC
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