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Resumo: Neste texto procuramos langar um olhar sobre a Educagdo Midid-
tica inspirado na Teoria das Mediagdes, na perspectiva de Jesiis Martin-Barbero
(1987, 1997, 2018), considerando a comunicagdo como aspecto essencial para
se pensar a Educagdo Mididtica. Trata-se de estudo que propde a viabilidade
de aproximagdes entre as duas propostas tedricas, partindo do conceito de le-
tramento mididtico e das competéncias mididticas apresentadas por Celot e
Pérez-Tornero (2009), tendo em vista que as mediagdes sGo um aspecto essencial
para compreendé-las, e que extrapolam os fatores de entorno.
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Abstract: [n this text we seek to take a look at the FEuropean media literacy
concept, taking into consideration the Theory of Mediations, from the perspective
of Jestis Martin-Barbero (1987, 1997, 2018), considering communication as an
essential aspect to think about media literacy. 'This is a study that includes a
theoretical reflection that proposes the feasibility of approximations between the
two theoretical proposals, starting from the European concept of media literacy
and the media skills presented by Celot and Pérez-Tornero (2009), considering
that mediations are an essential aspect to understand them, that extrapolate the
environmental factors.
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Introduction

In this article, we approach the Theory of Mediations and media liter-
acy, in an attempt to propose, by the end of it, approximations between
both theoretical perspectives. We begin through the mediations of
Martin-Barbero (1987, 1997, 2018), which are theoretical-method-
ological propositions that evolved since his first proposition, and media
literacy, with focus in media competences, according to Celot and
Pérez-Tornero (2009).

The first map was proposed in 1987 in the seminal work of
Martin-Barbero, De los medios a las mediaciones, comunicacion, cultu-
ra y hegemonia, later updated in 1997 and 2018. We tried to comprise
this evolution, with focus on a more recent map, in which it inserts the
technicity as basic mediation. We also present the criticism made to the
author about the concept of Mediations, which makes it harder to devel-
op a Latin American theory of communication.

In the field of Media Education, the path was to present the con-
cept of media literacy, as a field concerned with media competences,
adopted by European and North American researchers. Among other
approaches in this field, we find educommunication, Latin American
perspective; literacy for media, in Portugal; and finally Media and
Informational Literacy, expression created by the United Nations Orga-
nization for Education, Science and Culture (UNESCO), in an attempt
of unifying the area.

Despite being relevant, we will not go further on the discussion about
the fields of Media Education. Each one of these concepts has a finesse,
an approach, a specialty within the field, which applies to the demands
of each research. We propose, thus, to go through a common commu-
nicational thought, and, in this sense, Latin America has a fundamental
contribution, the Theory of Mediations.

The Latin American perspective of Communication seeks to under-
stand the subject through their day-to-day life, through their relationship
with the context that surrounds him, the negotiation of meaning made
through mediations. This approach is more comprehensive than media
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252 MEDIATIONS AND MEDIA LITERACY: A NECESSARY APPROACH

literacy, when it approaches the surrounding factors, that are regarding
the access and availability of media and apparatus, to the public policies
of media-education, to the media industry and civil society. Because of
that, we reflect about the possible theoretical and methodological bridg-
es between South and North, in an attempt to extend the concept of
media literacy, taking into consideration the Theory of Mediations as a
theoretical milestone in the interface Communication/Education.

The mediations of the Latin American Communicational
thinking

Just as the other fields of applied human and social sciences, Commu-
nication studies had comprised many theoretical and methodological
tendencies, coming from the European and North American conti-
nent, especially, through the Mass Communication Research, which
in its group, comprised the functionalist perspective, the critical theory,
through the School of Frankfurt, with Marxist inspiration; Structural-
ism, which gained prominence with the French intellectuals; and the
Cultural Studies, coming from the School of Birmingham, among other
theoretical currents. In Latin America, the Theories of Communication
had only started to develop in the 1950s, however, they still did not have
alocal emergency and were influenced by the aforementioned currents.

Lopes (2003) supplies an interpretation on how these theories began
to appear in Latin America. According to the author, the functionalist
current has dominance in the communication studies until nowadays,
with more prominence from 1950s to 1980s. In the 1950s, researches
based on quantitative methods are developed, such as audience mea-
surements and polls of attitudes and motivations. In the next decade, the
International Center of Superior Studies of Communication for Latin
America (CIESPAL) conducted descriptive researches and community
studies when it creates the line of research Communication and De-
velopment. In 1970, CIESPAL continues with this research tradition,

focusing on national and international communication policies. The
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descriptive aspect makes way to a systemic analysis of production and
circulation of communication in the 1980s. The extensive functionalist
tradition could not handle the Latin American specificities:

The use of the functionalist paradigm in studies of Mass Communication
and Culture in underdeveloped societies is transposed to these only the
concept of social stratification, to which the culture studies of lower class-
es did not present any specificity, in addition to “obsolete” modalities of
social relations and representations (LOPES, 2003, 2003, P. 53).

It is necessary to emphasize in the 1970s the influence of the critical
theory in Latin America, due to the context of repression during the
military dictatorship in different countries, pointing towards the manip-
ulation in the cultural industry and their market logics. Another aspect
is the elitist conception of culture, the idea that “high culture” would be
capable of transforming society and developing ways of critical aware-
ness that put a great part of people as victims of this process, without any
resistance (LOPES, 2003).

However, by the late 1970s and early 1980s, after overcoming the
scenario of repression through the redemocratization of Latin American
countries, especially Brazil, the Theories of Communication began to
be influenced by Cultural Studies. New technologies of communica-
tion, transnationalization, culture and popular communication began
to appear as object of studies (LOPES, 2003).

In this context, we perceive the need of our own Communication
Theory, taking into consideration Latin American historical contradic-
tions and cultural blends.

The Latin American and Brazilian contributions in this sense are artic-
ulated in an attempt of building a Reception Theory, whose originality
for the Theory of Communication tend to be internationally recognized.
The few, however influent, empirical research on critical reading of me-
dia, telenovela reception, leisure and everyday life, popular uses of media,
urban cultures and others, point towards this theoretical construction dis-
mounting the thesis of passivity and manipulation of receptors through
MCM. We consider that in this theorization are involved efforts to take
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back the unity of the object of Communication, avoiding the parcelling
and reductionism in the analysis of their components, tendency that con-
stitutes one of the most negative characteristics in the current state of
research in communication (LOPES, 2003, p. 69-70).

Corroborating for the analysis of Lopes, Barros Filho and Martino
(2003) point towards the receptor delaying to be incorporated in com-
munication studies, which firstly focused in the effects of mass media,
then in the production and characteristics of the media.

Therefore, the mediation theory is a construction that makes an
inversion of this manipulation logic of receptors through media and
accentuates in the communicational process. Martin-Barbero (1987)
proposes that the individual negotiates the meanings of media content
with the context that surrounds him through mediation. The author’s
proposition, unline the Theory of Uses and Gratifications, presented by
Blumler (WOLF, 1995), whose focus are the motivation of individuals
to consume certain media content, puts mediation at central, crossing
meanings produced by the receptors.

Despite mediations being the premise of the theoretical proposition
of the author, he refuses to formulate a definition for the term, because
the mediations are a continuous process that go through constant trans-
formation. With the advancement in the studies of this theory and
observing the maps proposed since the seminal book of Martin Barbero,
we can find some elements for a free interpretation, or a clue, that leads
us to contemplate mediations as a process in which aspects that are part
of the context that surrounds the individual relate to him, directly or
indirectly in different levels. They take into consideration the subject,
the context and the relation established.

Some authors point towards deficiencies in the presentation of a
concept of mediations by Martin-Barbero. Signates (2006, p. 69) says
that the definition made by the author is blurry, and that while “the
theoretical and methodological limits are not sufficiently defined, it is

unlikely that the use of the notion of mediation will endow the studies
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of communication of a theoretical support that can be admitted as an
overcoming of existing theories and interpretations”.

Signates made a mapping of the seminal work of Martin-Barbeo,
identifying that the concept of mediation appears 37 times: “Out of
these citations, in 21 opportunities the author uses it as a bonding limits
of specific dichotomies, and, mostly, antinomic. In the others, he makes
simple citations, without an explicit commitment with their definition”
(2006, p. 6-7). To sustain even further his argumentation, Signates
(2006) presents five ways in which the concept of mediation can be
defined, according to the work of Martin-Barbero, to confirm the lack of
epistemologic precision.

As construct or theoretical category; as specific discursivity; as linking
structures, forms or practices; as a device for enabling and legitimating
the imaginary hegemony or resolution of class struggle in the field of cul-
ture; and still as an institution or geographic place (SIGNATES, 2006,
p. 62).

Sodré (2002, 250) agrees with Signates” position when he says that
“the concept of mediation can no longer surpass the huge cognitive
imprecision, already pointed by different authors, including Raymond
Williams himself, one of his original sources”. They are followed by
Maio (2018, p. 8-9), who, when analyzing the confluences between
Martin-Barbero’s and Orozco’s propositions, concluded that “one of the
bottlenecks of his proposition is found, however, in the blurry definition
of mediation”, but minimizes the criticism mentioning an exaggeration
of Signates when he denies the existence of the theory: “Martin-Barbero
is, undeniably, vague in the definition of mediation, but such radicaliza-
tion does not contribute for the theoretical construction, even because
the intellectuals of the Barberian work already advanced in the concep-
tual development”.

Another critic of the Theory of Mediations is Ciro Marcondes Fil-
ho (2008). He categorically says that it isn’t a Communication Theory,
claiming it to be, most of the time “a sociology, an anthropology, a po-

litical economy of communications (almost always dealing with mass
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communication), all of that very far from the study of the interpersonal
communication, by irradiation or virtual”. The author still reinforces
that

The Latin American Theory of Communication is a lonely island, which
seeks with their own — and often scarce — theoretical resources comprise
the complexity of a communicational process in times of vertiginous
changes, overcoming paradigms and technological acceleration. Maybe
because of that, it finds few echoes in the United States and in Europe
(MARCONDES FILHO, 2008, p. 69).

However, Martin-Barbero (1987; 1997, 2018) systematizes these
premises through theoretical-methodological maps. It is important to
reinforce that due to the contextual and relational character, it is not
easy to identify those mediations. The representation of mediations
— which is still quite complex — aims at the operationalization of the
referred theory through the reading of the current society, and on how
the individual is presented in it and in negotiations of meaning that he
makes with the context surrounding him. It isn’t possible to say that all
mediations are contained in there, even because this would be an in-
strumental approach of the map. We consider this expansion necessary,
given the interdisciplinary nature of theory, maybe this would be their
biggest force and virtue.

The use of the map supplies different answers, because it comprises
phenomena related to the context of the individual. However, he can be
extrapolated and allows many entries through which one can research.
In order to exemplify, we took the author’s most recent proposition.
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Image 1 — Communicative and Cultural Mutations.
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Source: Lopes (2018, p. 58).

At the center of the map, we see communication, culture and poli-
tics as founding mediations. It is important to highlight the emergency
of a communicational reason, that resets social order in a paradoxical
manner. On one hand, individuals are connected by a network that al-
lows global exchanges, favoring agencing logics of the market and an
apparent social cohesion. On the other, we watch the valorization of in-
dividuality and a return to the most primitive roots of humanity, through
discourses and practices that reminds us more of instinct than rationality
(MARTIN-BARBERO, 2018, p. 13).

Considering culture, according to Martin-Barbero (2018), the theo-
retical frontier between anthropology and sociology — in which for the
first, culture is everything, and for the second, it summarizes into social
phenomena of the canon of arts and languages — is found blurred. After
all, today there are mechanisms in which the cultural production of
symbolic goods, is offered according to their consumer audience. Then,

Culture escapes all compartimentalization, irrigating social life as a
whole. Today, they are subject/object of culture both art and health, work
or violence, and there is also political culture, drug traffic culture, work

COMUN. MIDIA CONSUMO SAO PAULO, V. 18, N.52, P. 250-269, MAI./AGO. 2021

=
—
%)
%)
©)

D



=)
@)
7]
(7]
—
=

258 MEDIATIONS AND MEDIA LITERACY: A NECESSARY APPROACH

culture, urban culture, youth culture, gender culture, scientific culture,
audiovisual culture, technological culture, etc (MARTIN—BARBERO,
2018, p. 14).

When leading this reflection towards politics, the author perceives
the need of “resetting mediations in which constitute the new ways of
interpelation of subjects and representation of bonds that unite society”
(MARTIN-BARBERO, 2018, p. 14). The media gained great impor-
tance when constituting discourses and the own political action. They
participate of the public life and engender their points of view in society
through the strength of their mediations. The television, mainly, enables
this process through the “axis of the look”, framing certain represen-
tations through the most convenient. Therefore, politics must retrieve
their symbolic nexus, their capacity of aggregation in a scenario of con-
stant tensions of culture and market.

Martin-Barbero presents, also, four basic mediations: temporalities,
spatialities (since their first proposition), sensorialities and technicities.
Before, social temporality was based in the TV schedule that guided
the everyday life — the schedule for the novela, the football match,
for instance. Spatialities, in this case, were more static and easier to
be understood. The family interaction around the TV ended up the
“primordial situation of recognition” (MARTIN-BARBERO, 1987, p.
293).

However, temporalities are not the same anymore. Martin-Barbero
(2018) highlights the quickness of these transformations and the hard-
ship of anchorage, due to the rhythm dictated by capitalism. Thus, the
diffused present makes the subject seek identification in the past. There’s
a fever for memory, a certain attachment to the anchors of the past.

These dispositions of temporality end up setting certain spati-
alities, expressed in the most recent proposition of the theory. Thus,
Martin-Barbero (2018) will categorize four spaces: the inhabited, by the
human need of a place to manifest their individuality and having shel-
ter; the imaginary, where imaterial and symbolic exchanges occur and
the subject projects and constitutes their relationships with the context
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and the other; the produced space, through territorial markings and the
material production, product of conquests and agreements, inventions,
like machines, that make distances smaller and distract us; and the last
one, is the space practiced by the modern city that amplifies the previ-
ous, because it amplifies the objective perspective o place and things for
subjective relations, like the anonymous in the urban and their interac-
tions in search for their own identity, considering here the interlacing
between virtual and material space. The presence of submediation of
networks — which appears for the first time in this map — confirms the
author’s intention in emphasizing this mediation.

Sensorialities are a thickening of other mediations that appear in
previous maps, giving importance to close, daily communicational
relationships. According to John, Ribeiro and Silva (2019, p. 124, our
translation), the challenge is to “think about sensoriality as a central me-
diation in the understanding not only of the relationships that subjects
establish with media narratives, but also with the way they relate with
the world they live in”. Another part of this idea is cognitivity, which
derives from the cultural competence, the capacity of recurring to pre-
vious knowledges and/or scripts to understand a certain communication
phenomenon and the rituality, which brings a symbolic meaning to
communication.

The relation of these mediations with technicity is given through his-
toric evolution. In the first map (1987), technicity would appear still as
a set of abstract ideas, embedded within cultural competences and they
still didn’t even had this name. In the second map (1997), this media-
tion appears as a submediation, with the emergency of the internet in
late 20th century. Then, technicity is a product of more concerns of
Martin-Barbero (2010), who reinforced the need to face new spatialities
and temporalities in a social scenario related to digital technologies. In
this sense, the thickness of mediation of technicity presented in the last
map (2018), rising it to the stage of basic mediation, is coherent with the
author’s evolution of thinking.
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In an interview to Mariluce Moura (2009, p. 3), Martin-Barbero
mentions the evolution of society, from its natural surroundings, to the
urban, and now to technocommunication, which overcomes the idea
of device or media, and in which the subject must be prepared to deal
with. Hence the need of developing different sensorialities.

Another submediation, citizenships, gains relevance in the current
map with the thickness of technicity (potential of participation) and it
comprises the relation between institutions and individuals, rights and
duties of citizens. Before, it was pointed out as a submediation of in-
stitutionality, tensioned with sociality. These relationships, in turn, are
also important agents in the construction of a subject’s identity, the only
submediation that remains in relation to the previous maps, especially
in a scenario of constant and rapid transformation.

Next, we present some essential concepts for the understanding of
media literacy, as a strand of Media Education, an interdisciplinary field

between Education and Communication.

Media Literacy: competences and context

The concept od literacy, within the major area of Media Education,
is defined as: “The need to access media, to understand evaluate in a
critical manner the different aspects of media and their contents and
creating communication in different contexts”, with the aim of “increas-
ing people’s knowledge about the different forms of message of media
found in their day-to-day”. (EUROPEAN UNION, 2009, p. 227). The
media messages can have many genres, formats and languages; videos,
films, images, texts, sounds that get to the individuals with different
forms of communication.

The media literacy exposes a series of competences a subject must
acquire (AREA, 2008; PEREZ & DELGADO, 2012; FERRES, 2007),
but we adopt the reference of Celot and Pérez-Tornero (2009), who sys-
tematize the process dividing competence into individual (use, critical

comprehension, participation and communication) and surrounding
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factors, proposing a pyramid in which there is an order in the acquisi-
tion of competences.

According to the authors, the competences of use are linked to the
own operation of electronic devices. However, they must be developed
holistically in order to the subject fill all their needs, which go from
the understanding of simple functions to more complex functions: the
capacity of differentiating devices and their functionalities and transmit-
ting these knowledges to others in a formal manner. There must also be
a “critical awareness on technical issues of devices” (2009, p. 37 - our
translation).

The competences of critical understanding comprise the knowledge
on the media ecosystem. The first factor is the understanding on te me-
dia content and their functions, with the following linked competencies:

— Coding and decoding, with the goal of understanding the title and the
content that was broadcast; — Competence to evaluate, compare and con-
trast critically the media content, giving value to information based on the
needs of the user; — Actively exploring and searching for information; —
Capacity of synthesizing and summarizing an information from different
publications; — The capacity of mixing and recycling media content [ that
happens when someone shares something and makes a Facebook post, for
instance] (CELOT, PEREZ-TORNERO, 2009, p. 39 — our translation).

The second factor, according to Celot and Pérez-Tornero (2009, p.
40), is the knowledge on media and its regulation, which comprises the
competences of critical evaluation referring to regulations, diversity and
“rights on media evaluation”, in addition to searching knowledge on
media to evaluate and interpret media content.

The third factor lies in the behavior of the user itself, which takes
advantage of the semiotic and linguistic capabilities of individuals in the
process of interpretation of media contents, “is the way each individual
has to understand and relate with the world around them” (CELOT,
PEREZ-TORNERO, 2009, p. 40 — our translation).

The communicational and participative competences are also divid-
ed into three factors: social relations, citizen participation and content
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creation. In the aspect of social relations, Celot and Pérez-Tornero
(2009, p. 42) advocate that subjects must have the competences of “initi-
ating and keeping in touch” through media and social networks; sharing
behaviors and appropriating others, being that “media reinforces this
mimetic capacity, especially on teens and young adults”.

The same thing happens with the capacities of citizen participation,
which demand mindful skills of participation and sharing, management
and collaboration to “achieve certain goals”, of presenting an “specific
identity”, related to the goal of each established relation, of interacting
with “multiple institutions in an appropriate manner, using the appro-
priate channels” (CELOT; PEREZ-TORNERO, 2009, p. 43 — our
translation).

The content production, according to the authors (2009, p. 44), goes
from sending an e-mail, commenting on a Facebook post, or something
more complex as news production is reinforced by media and social
networks. Therefore, it is necessary to have the competence of sharing
tools, stimulating cooperative work, producing original content, having
the ability of developing “conditions, norms or factors that affect the
content creation made by the media itself, either by pressure, regulation,
laws, rights, aesthetics, etc.”

Finally, the surrounding factors are exposed through five spheres,
which contain some indicators. The first one is the access and avail-
ability of media and apparatus, taking into consideration the amount
of smartphones per 100 inhabitants, internet access, the circulation of
newspapers and the amount of TVs and movie screens. The second fac-
tor is about media education due to the presence of media literacy in
the school’s curriculum, in teacher’s training, in educational activities
and in financial resources available for the achievement of these pro-
cesses. The third is manifested through the adoption of public policies
related to the promotion of agents and regulating activities linked to
media literacy. The fourth and fifth are related to the initiatives of the
media industry itself in promoting this process, mainly in joint actions
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with organizations of the civil society (CELOT and PEREZ-TORNE-
RO, 2009).

The proposition of Celot and Pérez-Tornero (2009) was later re-
viewed by two partner institutions of the European Committee: the
Danish Technology Institute (DT1) and the European Association for
Viewers Interests (EAVI), which produced a new report (2011). The
classification of competences remains, however, with a pyramid charac-
ter. The report has concluded that the competence acquisition happens
in an holistic manner, there is no way to hierarchize them. In addition
to that, they added a few individual surrounding factors, such as age,
gender, level of education and income. However, they question the way
how surrounding factors are applied under the category of competences,
because

Neither the availability of media nor the regulations, nor the public pol-
icies and industry seem to be understood as aspects of media literacy per
se, but as appropriate circumstances for the advancement of media litera-
cy in a social scale (2011, p. 22 — our translation).

Therefore, the big question lies in how these competences articulate
among themselves and are acquired by individuals and how these sur-
rounding factors are worked through the concept of media literacy. The
own concept of competences is widely discussed in Europe. Unfortu-
nately, there is no space for us to approach in-depth every concept, but
it is important to emphasize what two authors think about it.

Marin (2012) makes a historic retrospective, reporting that the idea
of competence gained strength in the 1970’s, always attached to work
issues. Later, it was evolving to other aspects of human nature, however,
always in an instrumental, descriptive and limiting manner. The author

concludes his reasoning leaving a question: He says not to know whether

competences are a product of the total articulation of knowledge, skills,
dexterity and attitude/values of an individual, or whether a combination
of some of these can generate an eruption of a competence, or if, by
chance, it is possible that each of these on its own provoke a develop-
ment of the competences in some field of the social and/or professional
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practice, or, also, if there is a gradual relation between these fields and,

as a consequence, if the competences generated in someone produce the
constitution of any other (MARIN, 2012, p. 4).

Drexel is more affirmative: “I'he concept includes not only formal
and informal knowledges and skills, but also ‘personal values’, ‘motiva-
tions and behaviors™ (2003, p. 7). In addition, Ferrés (2007), and Ferrés
and Piscitelli (2012) say that skills, in this aspect of media literacy, “are
defined as a combination of knowledge, aptitude and attitudes appropri-
ate to the context”. But, what is the context we are talking about?

Here we find a possible boundary to media literacy. The context is
related to institutional aspects, such as public policies, availability of
media and school curriculum (CELOT & PEREZ-TORNERO, 2009).
Even when we add factors such as income, gender, age and level of
education, the understanding of this complex surrounding gets limited.
In addition, the question raised by the report of DTT and EAVI (2011)
that surrounding factors seem to be only understood as a conductor for
the advancement and amplification of media literacy in society sustains
this limitation. When we consider them that way, we exclude the direct
influence of the context in the acquisition of individual competences,
something that can be observed.

Despite being located in the interface Communication/Educa-
tion, European and North American communicational paradigms are
pragmatic and elitist (LOPES, 2003), which could limit them in a com-
municational scenario as complex as the one we are living in. Next,
we will present the possible bridges between Theory of Mediations and
media literacy, in an attempt of exploring the importance of the context
that surrounds the individual — beyond the surrounding factors — in the

process of acquisition of media competences.

Considerations about Bridges between South and North

As we already said in the introduction of this article, we understand that
each concept of the area of Media Education has its finesse, its own
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specialty. We work with media literacy, because it comprises, directly,
reflecting on the communicational ecosystem, of relationships between
people and media, from cinema to the internet.

However, one of the keys is in the interpretation of how these re-
lations come about, bringing up a brief epistemological reflection of
phenomenon, to punctuate how the Theory of Mediations can create
bridges between the Latin American thinking and the rest of the world.

Despite of the criticism we mentioned before, the Theory of Me-
diations has evolved in the last two decades. Although the clarity of a
context that establish the theoretical and methodological boundaries of
“mediations”, as some authors point out, their current perspective finds
correspondence with the description of a communicational ecosystem,
with the presence of new actors, such as experts in the operationaliza-
tion of algorythms and traders that work with marketing research to fit
media products to consumers’ need (LEWIS & WESTLUND, 2015).

Martin-Barbero (2018) points out that, in order to understand these
processes, it is necessary to use specific technicities that are acquired
through different sensorialities and with the presence of other submedi-
ations, such as networks, citizenship and narratives, for instance.

In this sense, we consider that the concept of media literacy needs
a communicational paradigm that does not only deal with the relation-
ship of subject and its surroundings — in the European perspective—,
because the communicational ecosystem is much more complex. The
negotiation of meaning that the individual accomplishes with the con-
text that surrounds him through his mediations is an important aspect
to understand how this process comes about. Therefore, a communica-
tional paradigm that limits the object of study doesn’t seem to comprise
the complexities produced through this thinking. It is necessary to build
bridges between South and North for a dialogue in a wide perspective
coming from mediations.

In practice, that means you should promote changes in the way of
thinking, analyse and studies how the subjects acquire, improver and
manifest their media competencies. There is a first approach in this
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path, considering mediations as a variable of this process. For instance,
a research with university students from the outskirts of Sdo Paulo, in
an attempt of mapping which are the competencies existing in young
adults and how these mediations work in the process of acquisition of
these skills give some important signs (CUNHA, 2020).

The research instruments (questionnaires and interviews) were based
in the set of competencies from Celot and Pérez-Tornero (2009), pre-
sented in the previous topic. It is important to reinforce that none of
these subjects of research took part of any formal initiative of Media Ed-
ucation. The conclusion is that even though some participants did not
have “competences related to the critical understanding, they presented
competences of participation”, creating content. The author says: “We
believe that this happens because mediations are an important variant
in the acquisition of media competences and must be taken into consid-
eration when analysing this process” (CUNHA, p. 100).

All of the interviewees cited some mediation: family, friends, school,
teachers, identity. These aspects are a part of the sensoriality of individu-
als and are some examples on how the surrounding context relates with
the understanding of media content, from the negotiations established.

Therefore, just as the author, we believe that there is a two-way street
between media literacy and the Theory of Mediations. The process of
acquisition of competencies — and its practicel use by the individual
— has mediations as an essential aspect, just as it is also a part of sensorial-
ity, as media literacy is an important tool for the subjects’ understanding
of today’s world.

When we present the evolution of the theoretical-methodological
maps of Martin-Barbero as a proposition for communication studies,
bearing in mind the dynamics of mediation in the negotiation of mean-
ing in communicational processes, with focus on the contemporaneity,
we could observe possible sources. Instead of the surrounding factors,
mediations could offer new clues for us to understand and contribute
for the studies in media literacy, specifically when we deal with compe-

tences acquired in informal contexts.

COMUN. MIDIA CONSUMO, SAO PAULO, V. 18, N. 52, P. 250-209, MAI./AGO. 2021



MATHEUS CESTARI CUNHA | MARLI DOS SANTO 267

References

AREA, M. La innovacién pedagégica con tic y el desarrollo de las competencias infor-
macionales y digitales. Investigacion en la escuela, n. 64, p. 5-17, 2008.

BARROS FILHO, C. de; MARTINO, L. M. S. O habitus na comunicagdo. Sio Paulo:
Paulus, 2003.

CELOT, P; PEREZ-TORNERO, ]. M. Study on Assessment Criteria for Media Literacy
Levels. A comprehensive view of the concept of media literacy and an Understanding
of how media literacy level in Europe Should Be Assessed. Brussels: European Com-
mission. 2009. Disponivel em: https://ec.europa.eu/assets/eac/culture/library/studies/
literacy-criteria-report_en.pdf. Acesso em: 10 jun. 2020

CUNHA, M. C. Jornalismo participativo, letramento mididtico e mediages: a man-
ifestagdo de competéncias mididticas em jovens universitdrios do ABC paulista. 101f.
Dissertagdo (Mestrado em Comunicagdo Social) — Faculdade Cisper Libero — Sao
Paulo.

DREXEL, I. Two Lectures: The Concept of Competence — an Instrument of Social and
Political & Change Centrally Coordinated Decentralization — No Problem? Lessons from
the Italian Case, Working Paper. 2003. Disponivel em: http:/swww.ub.uib.no/elpub/rok-
kan/N/N26-03.pdf. Acesso em 5 de jun de 2020.

DANISH TECNOLOGIAL INSTITUTE; EUROPEAN ASSOCIATION FOR
VIEWERS” INTERESTS. Testing and Refining Criteria to Assess Media Literacy Levels
in Europe — Final Report. Brussels: European Commission. 2011. 243p.

FERRES, J. La competencia en comunicacién audiovisual: propuesta articulada de di-
mensiones e indicadores. Quaderns del CAC, n. 25, p. 9-17, 2007.

FERRES, J.; PISCITELLI, A. La competéncia medidtica: propuesta articulada de di-
mensiones e indicadores. Comunicar, v. 19, n. 38, p. 75-82, 2012.

JOHN, V. M.; RIBEIRO, R.; SILVA, G. H. SENSORIALIDAD: la mediacién que
siempre estuvo presente. In: Nilda Jacks; Daniela Schmitz; Laura Wottrich (Org.). Un
nuevo mapa para investigar la mutacion cultural: Didlogo con la propuesta de Jesis
Martin-Barbero. led.Quito: Ciespal, 2019, v. 1, p. 117-136.

LEWIS, S. C.; WESTLUND, O. Actors, Actants, Audiences, and Activities in Cross-Me-
dia News Work. Digital Journalism, n. 3, p. 19-37, 2014.

LOPES, M. I. V. A teoria barberiana da comunicagdo. Revista Matrizes, v. 12, n. 1, p.
39-63, 2018.

MAIO, A. M. D. Teoria das mediacdes sociais: refinamento ou obsolescéncia? In: Revis-
ta da Associacdo Nacional dos Programas de Pés-Graduacdo em Comunicacio. Brasilia:
E-compds, v. 19, n. 3, set./dez. 2016.

MARCONDES FILHO, C. Martin-Barbero, Canclini e Orozco. Os impasses de uma
teoria da comunicagdo latino-americana. Porto Alegre: Famecos, v. 1, n. 35, p. 69-85,
abril 2008.

MARIN, F. G. El concepto de competencias, Revista Ibero-americana de Educagdo, v.
4, n. 60, p. 1-13,2012.

COMUN. M{DIA CONSUMO SAO PAULO, V. 18, N.52, P. 250-209, MAL/AGO. 2021

=
—
%)
%)
©)

D



=)
@)
7]
(7]
—
=

268 MEDIATIONS AND MEDIA LITERACY: A NECESSARY APPROACH

MARTIN BARBERO, J. De los medios a las mediaciones: Comunicacién, Cultura y
Hegemonia. Barcelona — México: Gustavo Gili, 1987.

MARTIN-BARBERO, J. Dos meios as mediagdes: Comunicagio, Cultura e Hegemonia.
52ed. Rio de Janeiro: UFR], 1997.

MARTIN-BARBERO, J. Dos meios as mediacdes: 3 introducdes. Revista Matrizes, v.
12,n. 1, p. 9-31, 2018.

MOURA, M. As formas mesticas da midia. Entrevistador: Mariluce Moura. Sio Pau-
lo: Pesquisa Fapesp, n. 163, p. 10-15, set. 2009. Disponivel em: https://revistapesquisa.
fapesp.br/2009/09/01/as-formas-mesticas-da-midia/. Acesso em: 27 jul. 2019.

PEREIRA, F. H.; ADGHIRNI, Z. L. O jornalismo em tempo de mudangas. Disponivel
em: http://repositorio.unb.br/bitstream/10482/12443/1/ARTIGO_JornalismoTem-
poMudancas.pdf. Acesso em: 7 fev. 2019.

SIGNATES, L. Estudo sobre o conceito de mediagdo e sua validade como categoria de
andlise para os estudos de comunicagdo. In: SOUSA, Mauro Wilton de (Org.). Recepgdo
medidtica ¢ espago publico: novos olhares. Sdo Paulo: Paulinas, 2006, p. 55-79.
SODRE, M. Antropolégica do espelho. Petropolis, R]: Vozes, 2002.

UNIAO EUROPEIA. Jornal Oficial da Unidio Europeia. Recomendacdo da Comissdo so-
bre literacia medidtica no ambiente digital para uma indistria audiovisual e de contetidos
mais competitiva e uma sociedade do conhecimento inclusiva. Recomendagdo 2009/625/
CE de 20 de agosto de 2009.

WOLF, Mauro. Teorias da comunicagao. 4. ed. Lisboa: Editorial Presenca, 1995. 247p.

On the Authors:

Matheus Cestari Cunha — Graduated in Social Communication — Journalism
at Universidade Metodista de Sdo Paulo (2017) and with a Master’s at Facul-
dade Cisper Libero (2020). I chose to begin my Master’s program soon after
graduating, because I have a great interest in the academic career. | want to be
a professor and a researcher. In my master’s dissertation, I did a theoretical ap-
proximation between participative journalism, media literacy and the Theory
of Mediations, as well as an empirical research on these processes with univer-
sity students of the outskirts of Sdo Paulo. I also have practical experience with
media literacy, integrating the team of the Dante em Foco (2015) project. In
the present article, I made the structure of the article in topics and presented
the main concepts.

COMUN. MIDIA CONSUMO, SAO PAULO, V. 18, N. 52, P. 250-209, MAI./AGO. 2021



MATHEUS CESTARI CUNHA | MARLI DOS SANTO 269

Marli dos Santos — PhD in Communication Sciences at the School of Commu-
nication and Arts at Universidade de Sdo Paulo (2004) and Master’s in Social
Communication at Universidade Metodista de Sdo Paulo (1998). Graduated
in Social Communication, major in Advertisement and Marketing (1979) and
Journalism (1989) at UMESP. Post-doctoral internship at Universidade Fede-
ral de Goids (UFG) with the supervision of the Prof. . Ana Carolina Rocha
Pessoa Temer, PhD. She is a permanent professor at the Graduate Program in
Communication at Faculdade Césper Libero, in the line of research Journa-
lism, Image and Entertainment. Leader of the Research Group Contemporary
Journalism: practices for the social emancipation in the technological culture.
Coordinator of the GT' Estudios sobre periodismo from the Associacién Lati-
noamerica de Investigadores de Comunicacién (ALAIC) and coordinator of the
GT Journalistic Genre, from NTERCOM - Sociedade Brasileira de Estudos
Interdisciplinares da Comunicacdo. Worked as a coordinator and a professor
of the Graduate Program in Social Communication at UMESP, from 2011 to
2017. She was an associate professor of Journalism at UMESP, from 1999 to
2017, taking over the course coordination from 2011-2013. Supervised num-
berless projects and final projects and scientific initiation projects. Worked as a
professor at the Program of Journalistic Communication at PUC-SP and in the
Union of Professional Journalists of the State of Sdo Paulo. She was a reporter,
editor, press representative and manager of communication in big companies.
In the present article, she complemented the content and made the final re-
view of the text.

Date of submission: 9/11/2020
Date of acceptance: 2/25/2021

COMUN. MIDIA CONSUMO SAO PAULO, V. 18, N.52, P. 250-269, MAI./AGO. 2021

9=
-
w
w
©)

D



